{Gﬁ(’l‘he owners of the are usually independent organizations, whose main motivation is \_
obtaining of revenues through operating the marketplace in behalf of buyers and sellers.
(a) Independent e-marketplace:
(b) The Buyer-Oriented-E-Marketplace,
(c) Supplicr-oriented e-marketplace
(d) Vertical and horizontal e-market places

(}?)’Exnmple of the companies who perform is the Alibaba.com, eBay (www.chay.com) \
ete.

}[ (a) Independent e-marketplace:
(b) The Buyer-Oriented-E-Marketplace,
(c) Supplier-oriented e-marketplace
(d) Vertical and horizontal e-market places
a buyer opens an clectronic market on its own sever and invites patential

( In
suppliers to bid.
(a) Independent e-marketplace:
(b) Buyer-Oriented-E-Marketplace,
(c) Supplicr-oriented c-marketplace
(d) Vertical and horizontal e-market places

also known as a supplier directory, the most common model most of the
manufacturer driven electronic stores belong to this category.

(a2) Independent e-marketplace: ¢
(b) The Buyer-Oriented-E-Marketplace,
(¢) Supplier-oriented e-marketplace
(d) Vertical and horizontal e-market places
{-{ﬂ}’Succeszul examples of this business model are Dell, Intel, and Cisco and IBM.
(a) Independent e-marketplace:
(b) The Buyer-Oriented-E-Marketplace,
(c) Supplier-oriented e-marketplace
(d) Vertical and horizontal e-market places
{4—!’j/’ provide online access to businesses vertically up and down every segment of a
particular industry sector such as antomotive, chemical, construction or textiles
(a) Independent e-marketplace:
(b) The Buyer-Oriented-E-Marketplace,
{¢) Supplier-oriented e-marketplace
@/' (d) Vertical and horizontal e-market places
4

( enter an industry’s supply chain and add value by efficiently managing interactions
& between industry buyers and sellers.

B¢ (a) Independent e-marketplace:
Y (b) The Buycr-Oriented-E-Marketplace,
(c) Supplier-oriented c-marketplace
o (d) Vertical e-market places
(4%)) The primary value proposition of 2 is the delivery of goods and services at reduced
prices.
(a) Independent e-marketplace:
(b) The Buyer-Oriented-E-Marketplace,
(¢) Supplier-oriented e-marketplace
'(d) horizontal e-market places
(q,a:)/ typically focus on reducing the inefficiencies of spot purchasing. "
(a) Indecpendent e-marketplace:
(b) The Buyer-Oriented-E-Marketplace,
(¢) Supplicer-oriented e-marketplace
(d) horizontal e-market places
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